
Excellence in Diversity, Equity, and Inclusion in EdTech 

Awareness: 

In 2020, Renaissance began to reckon with the impact systemic racism has on our 
communities, our employees, and our customers. Being passive in opposition to racism 
was no longer an option and did not align with our company values or mission. Our 
CEO Chris Bauleke hosted a companywide All Hands Meeting to center the voices and 
experience of Black employees, prompting conversations about the importance of DEI 
at Renaissance. This kicked off our formal DEI work, and we then built a strategy 
around three pillars of DEI: Equitable Talent Practices, Inclusive Culture, and Equity in 
Education. Renaissance’s Inclusion Council—a group of employees who represent 
different identities, locations, job levels, and functions—is helping to shape and execute 
that strategy.  

Best practices, opportunities, and reach: 

Since then, we have created a fully organized DEI ecosystem embedded within the very 
structure of Renaissance. This includes: 

• Creating Employee Resource Groups (ERGs), such as the Renaissance Black 
Employee Network, the Workin’ Moms of Renaissance, and Growing and 
Including Neurodiversity. We have three more ERGs in the formation process, 
including ones for our Hispanic/Latinx employees and our LGBTQ employees. 
These ERGs are all highly structured, goal-oriented, and given resources so that 
they can best accomplish their goals. In addition, each ERG chair and co-chair 
receives a professional development stipend as compensation for their 
extracurricular work.  

• Training senior leadership on topics such as managing unconscious bias, leading 
inclusively, addressing microaggressions, and practicing allyship. We also follow 
up this training with live discussions, guides, and video nudges in order to sustain 
learning.  

• Renaissance partnered with the Universal Human Rights Commission to help 
facilitate dialogues and employee roundtables to better understand the 
experience of underrepresented employees at Renaissance. Importantly, we 
used the data from these dialogues to reform our HR policies and programs.  

• We partnered with McKinsey to offer leadership development programs for our 
Black, Asian, and Hispanic/Latinx employees. These additional opportunities for 
our unrepresented employees results in a 4% increase in the overall promotion 
rate for these groups.  

• Renaissance has partnered with several DEI consulting firms to improve the 
cultural competence of our team and the cultural relevance of our products. This 
includes working with Dr. Akuoma Nwadike, founder of Inclusivity Ed, to improve 
the cultural responsiveness and appropriateness of the content in our Freckle 
program. 



• We have also worked with Dr. Darnisa Amante, founder of Disruptive Equity 
Education Project (DEEP), to provide DEI workshops for content leaders across 
Renaissance product teams.  

• Renaissance submitted the winning proposal for the inaugural annual Equity in 
Assessment webinar hosted by the National Center for Measurement in 
Education (NCME). Our webinar was a panel discussion focusing on culturally 
relevant practices in large scale assessments. We invited leaders from other 
institutions, including Howard University, Inclusivity Ed, WestEd, and Cognia, to 
join the discussion. 

• Added technology enablements to reduce bias and attract a diverse pool of 
candidates (using Textio, a language-based program to remove bias language in 
job descriptions and communications) 

• Added an anonymous job-matching rating system within our Applicant Tracking 
System to remove bias when screening candidates 

• Partnered with Jopwell, a community of 100k+ URM professionals, on which to 
promote Renaissance job opportunities 

• Partnered with Fairygodboss, the leading career community for women, to create 
a company profile and include all Renaissance jobs on their job board 

• Implemented skills-based interviewing to remove bias in the selection of 
candidates 

• All the talent acquisition efforts resulted in a 8% increase in URM applicants in 
2021 compared to the total applicant pool in 2020. Job offers to URM were up 
11% in 2021.  

• Additionally, we are assembling an external advisory committee of experts to 
review content across all Renaissance products for content appropriateness and 
provide feedback on initiatives. 

• Across all Renaissance products, content leaders are conducting DEI audits to 
review the current state of the product regarding representation of diverse 
populations and have developed a set of Renaissance-wide content guidelines 
outlining expectations for developing bias-free and appropriate content.  

• Building community and cultural awareness through virtual company events, 
webinars, and observances. These events celebrated our Black, Hispanic/Latinx, 
LGBT, Indigeous, Asian, and female employees through a mixture of academic 
presentations, expert panels, art exhibits, and interactive games.  



 
 

 
 

 
While we have come a long way in the past year, there is still plenty of work to do. We 
are committed to creating a diverse and equitable workplace and supporting change 
across the world by weaving inclusion into every corner of our company culture. 

At Renaissance, our mission is “To accelerate learning for all children and adults of all 
ability levels and ethnic and social backgrounds, worldwide.” Inherent in a mission that 
strives to serve “all children and adults” is the need to recognize the importance of 
diversity, equity, and inclusion in our culture, in our work, and in our products.  

We strive to produce engaging content that is inclusive and representative of the 
diverse communities we serve. Our products seek to provide all students with a “mirror” 
so they can see themselves uplifted in the content, and a “window” so they can learn 
about others’ cultures, customs, and practices. 
 

In addition, Renaissance is partnering with other leaders in Ed Tech to expand DEI 
opportunities for all students from underrepresented populations, not just those using 
our products. Renaissance has also partnered with the DEI professionals of three other 
Ed Tech companies to promote learning, share best practices, and ensure that we are 
promoting inclusion for our underrepresented employees and the students we all serve.  
 


